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Ilo cnoxusmetics Tpagumun Mexnynaponnas ®eneparms OTPEOUTETHCKUX
oprafusanui — Consumers International kaxmprit TOJl OIpENeNsIeT TEeMaTHKy
Bceemuproro nus npas norpeGurereit.

B 2025 roxy ero meBmsom cramer «A Just Transition to Sustainable Lifestyles» —
«CripaBeIuBEIH mepexon k YCTOHYUBOMY 00pasy »KH3HUY.

B smoxy skonmoruyeckux mpoGrem u PacTyIIET0 OCO3HAHUS XPYIKOCTH HAIlel
TITAHETBI, IPUHATHE YCTOWYMBOrO 00pa3a JKH3HH CTAHOBUTCS He0OXOMUMON U
B&XHOH 00S3aHHOCTBIO KAXKIOTO PaXKIaHHHA.

Y CcToHYUBEIN 06pa3s KU3HU — 3T0 IIOAXOM, KOTOPBIA COCPEOTOUEH HA OCO3HAHHOM
NOTPEOICHUH, CTPEMIIEHUH K MHHAMU3ALIHH YXYAIIEHHS] COCTOSIHUS OKPYIKAIOLIei
CPEIEL B CICACTBUH MOTPEGIEHHUS YEI0BEKOM TIPOLYKTOB I pecypcos.

Kpaiine BaxHO, 4TOGEI BBIOOD 3KOJIOIMYECKH YHCTBIX M ITOJIE3HEIX JUISL 310POBBs
IIPONyKTOB, TOBAapOB cTall GoJiee JOCTYIIHBIM IS notpebuteneit, sgpdexTuBHOE U
PallMOHATBHOE UCIIONB30BAHUE PECYPCOB HE HAHOCIHIIO OBI BpEZl OKPYXKArOIEMy Hac
MHUDY, Pa3sBUTHE TOPTrOBOH NESITENLHOCTH B LIEISAX YOBIIETBOPEHUS MTOTPeOHOCTE
CTaJIO OBI JOCTYIIHBIM JUISL PA3ITAIHEIX TPYIII HACEJIeHHUS.

OTOT mepexom He moKeH [IPOUCXONMUTE 33 CYET YIIEMJIEHUS OCHOBHBIX
oTpeGHOCTEH YenoBeka, a Ha000pOT, TOJKEH JaBaTh [IAHC IS YCHIIEHUS 3aIlIUTEI,
PAaCIIHPCHUS TIPaB ¥ BO3MOXXHOCTEH MOTpeGuTeNei i ObITh 0€e3yCIIOBHEIM.

Ynpasnenuem Pocniorpe6uanzopa mo Jlennnrpanckoit o6mactu YTBEPXKIIEeH
COOTBCTICTBYIOLUMH IUIaH MPOBOAMMBIX B pamKax Beemmproro nmHs mpas
noTpebuTeell MEpONpHsTHL.,

Meponpusitus, oprannzosanHse B pamkax BeemupHoro nus, IPenyCMaTPUBAIOT
pasIMYHELe GOPMBI  paboTBI,  CBs3aHHBIE WHPOPMHUPOBAaHHEM  u
KOHCYIbTHPOBaHUEM  TIpaXK[aH,  pa3bICHEHHEM aKTyaJbHBIX  aCIEKTOB
3aKOHOIATeIBCTBA O 3allMTEe IpaB MOTpeGUTENeld, OKa3aHHeM IPaKTUYeCKO
TIOMOIIA MOTPEOUTENAM CPENH Pas3THYHBIX TPYIIl HAaceJIeHUs, U HalpaBIeHHl Ha
OCYIIECTBIIEHUE KOMILJIEKCHOTO IOAX0Ja K 06eCHeueHmIO 3 deKTUBHOM 3aIUTEHI
IIpaB OTpebuTEEH.




